
Watch Now

Do you crave more facts 
about payments & loyalty?
Check out The Power of Payments in 
Loyalty webinar to learn how to bring 
payments and rewards together for a 
more integrated customer experience.
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45% say they’re using their mobile phone more as a shopping channel since the 

COVID-19 outbreak 

Source: Global Consumer Insights Survey 2020 https://www.pwc.com/gx/en/industries/-

consumer-markets/consumer-insights-survey.html 

 

52 percent of Gen Z and 41 percent of millennials prefer to use debit cards 

(Source: Deloitte Insights: https://www2.deloitte.com/us/en/insights/industry/finan-

cial-services/consumer-payment-survey.html) 

 

63% of consumers belong to a c-store loyalty program 39% of consumers use a loyalty 

program's mobile app to pay for purchases 

Source: 2020 CStore Shopper Report.  

 

49% of loyalty program participants said they were happy for their shopping data to be 

tracked or analyzed if it would lead to more personalized rewards. 

Source: 2020 Road to Rewards Report 
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FACT
Shoppers that actively 
participate in rewards & 
payments spend more 

FICTION
Consumers don’t care 
if your loyalty app has 
a payment option

• Switching to debit 
   saves on credit card     
   interchange fees 

• Fees saved can be 
   used to invest back into 
   customer loyalty  

FACT
Retailers see a 35% sales 
lift among consumers who 
use private label debit

FICTION
Debit card users don’t 
spend as much as credit 

FACT
Debit cards are most 
frequently used for 
everyday purchases 
($10-$50)  

FICTION
Debit cards aren’t
popular among
c-store shoppers

FACT
49% of loyalty program 
participants said they 
were happy for their 
shopping data to be 
tracked or analyzed if 
it would lead to more 
personalized rewards

FICTION
Consumers don’t
want to share their
data with c-stores 

FICTIONFACT vs
Brands that understand the facts
will win the hearts and minds of

the digital consumer. 

Uncovering the truth about c-store shoppers 
and their digital progression begins with

revealing common myths in the payments
and loyalty industry. The convergence

of loyalty and payments is
real and powerful.

Popularity Among Loyalty 
& Payments is on the Rise  
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Loyalty & Payments in
the C-Store Market

Loyalty & Payments in
the C-Store Market

PAYLoyalty

Program

Supercharge
Your Data

Combining loyalty and payment 
data is exponentially more 

powerful than each
on their own

 

52% of Gen Z and 41% of millennials prefer to use debit cards 
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