GasBuddyBUSINESS PAGES

SOLUTIONS AND INSIGHTS TO
FUEL YOUR BUSINESS

Award-winning technology for the
fuel and convenience industry




@ Solution Overview: Listings

THE PROBLEM

$10.3 Billion

potential annual sales are lost because of
WRONG, MISSING, or INCOMPLETE local business information.

Many retailers have inaccurate or missing
information on the leading navigation apps

(screenwerk.com)

70% 90%  50%

e Having a good location matters, but so does
being listed

e Location-based searches like “gas stations near
me” are growing as consumers rely on this
convenience

e There is no single search platform. Consumers Of all listings Of people use Of consumers lose
rely on apps, search engines, car navigation information navigation trust when listings
systems, and more—meaning retailers have to IS wrong technology are wrong

manage many individual listings

THE SOLUTION

Control what you can control.
Manage and maintain your business listings across GasBuddy and set your sites apart from the
competition.
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SITE LEVEL INSIGHTS

COMPARE TO Nearby Stations ~ w DATE RANGE Last 30 days v
BRAND ENGAGEMENT RATING CATEGORY SCORE
COMPARE TO Top Marks
Engagement Totals A _
Nearby Stations T Coffee
o
Brand Impressions 12,716 4,247 »
Average
Station Impressions 628 253 4 ~
noLJ Customer Service F Outdoor Lighting
Gas Prices Spotted 19,508 12,762 4 ﬂ:° ‘ . N 5
[} Cleanliness %’\“ Restrooms
Total Reviews 3 24
Station Visits 648 433 4 Needs Work
Nothing urgent for now
Avg. Dwell Time 6m 545 0Om 4s ¥

THE BENEFITS OF VERIFICATION

Of GasBuddy users
o would prefer to make a
58 © | verified station their
'Perfect Pit Stop’

REGULAR PRICE UPDATES ARE CRUCIAL

How old does a station's price have to be
before you no longer trust it to be accurate?

More than 2 -
of GasBuddy - -

users are more
likely to trust a 7-12 hours

station if prices
have been

13- 24 haurs

updated recently More than 24

hours
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Take control of your locations to ensure GasBuddy users find the correct site information and prices when they
are searching for their perfect pitstop.
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@ Solution Overview: Reputation Management

THE PROBLEM

Bad ratings hurt your reputation—and
revenue—when ignored

e Consumers use reviews to decide where
to go for their fuel and convenience needs

e Poor experiences at a single station
affect the reputation of your entire brand
and harm consumer loyalty

e Location data shows that low-rated

stations see less visits than higher-rated
competitors

THE SOLUTION

pinballbob2017 American Oil - #105171
Apr 26 7:37 pm 11 MO-W, Foristell, MO

66 Restrooms needed attention. Counter girl was friendly. 9

D G

quigleysmom American Oil - #105171
Apr 27 11:20 am 11 MO-W, Foristell, MO

66 Truly hate this station’s condition. 29

D XX

richhill4455 American Oil - #105171
May 01 11:20 am 11 MO-W, Foristell, MO

66 not clean at all. place looked like a tornado hit it. 2

Monitor, engage, and respond with Reputation Management from GasBuddy Business Pages

Edit Alert

Alert Type
Rating Category Score Change
Alert Name Enable Alert

Customer Service Enabled

Selected Station List
Rating Category Score Change
1187 stations

Alert me when, in the Station Ratings...

Outdoor .
o Cleanliness

Pump Speed

Changes from Any of These Statuses
Top Rated Average Needs Work

To Any of These Statuses
Average Needs Work

=) G

Identify Poorly Rated Stations

e Use real-time feedback to make
strategic investment decisions that
improve station value and protect your
brand’s reputation

Respond to Reviews

e Engage consumers. Let them know
that you take their feedback seriously
and are working to address issues

Get Notified

e Set custom alerts to stay on top of
key priorities and strategic initiatives
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Station Quality Drives (or Deters) Consumer Visits

Consumers turn to online ratings and reviews
when making decisions about where to shop.
The fuel and c-store industry has also been
impacted by this trend as the volume and
frequency of online feedback has grown. A
recent GasBuddy survey found that 43% of
drivers plan to visit specific stations or brands
before they get in the car, and ratings and
reviews influence where they choose to go:

All consumers are impacted by poorly rated stations, not
just the ones that read the reviews. They don't necessarily
need to research a station ahead of time to know whether
a location has good lighting or is clean—they will see that
from the street, and it will affect their decision to pull in
or drive elsewhere. GasBuddy analyzed more than 1.85M
ratings in Q1 2018 and found that stations with
below-average ratings can lose more than 20% of visits
compared to stations with above-average ratings.

Today's consumers demand quality retail experiences
whether refueling or purchasing a snack. If they perceive
your stations as dirty, boring, or unexceptional, they're
* * * likely to go elsewhere.
69%
would not visit a station if it
has fewer than three stars.

Visits Compared to Industry Average

) o]

OVERALL CUSTOMER SERVICE CLEANLINESS

1.81% 6.69% 1.23%

1‘7 JT -11.07% Above-Average

- 0, .
13.09% g ol Stations

® .
Below-Average

OUTDOOR LIGHTING COFFEE RESTROOMS Stations

® 0 0
C 1T T ]
3 out of 4

GasBuddies find online ratings
and reviews valuable when
choosing a station or c-store.

S8

42%
only read 1to 3 reviews
before forming an opinion.

1.85%
6.51%

1.54%
-2.15%

-14.56% 13,8

@Gquuddy BUSINESS PAGES © 2019 GasBuddy | 99 Chauncy Street, 4th Floor, Boston, MA 02111 | pages@gasbuddy.com 5


mailto:pages@gasbuddy.com

@ Solution Overview: Insights

THE PROBLEM

Performance is difficult to measure and
understand, especially at the station level

e Investments can be large and risky, and it's difficult
to gather information to increase confidence in your
decisions

e There are several factors that cause revenue to
increase or decrease, and the data to help identify
root causes is numerous and scattered

e Competitive data can be tedious to collect and

analyze, but it's necessary to understand business
results in relation to the rest of the industry

THE SOLUTION

Competitor

All Stations

1,415 stations

GASBUDDY LISTINGS

“ze Al Stations

[ speedway

7] 7-€leven

. Wawa
GASBUDDY REVIEWS
sugr Al Stations 4.6
B3 Speedway a5
[l 7-Eleven 44
M. Wawa 49

MARKET INSIGHT

Mo Al Stations s

[ Speedway

Benchmark Report © ve. Ntionsl

i Date Range Mar 6 - Apr 4 2018

2507 12

2997 13

548 12

® AllStations @ Speedway @ 7-Eleven Wawa

Powered by | ) GasBuddy

Obtain a holistic view of your performance across stations and in comparison to the industry
with our Market Share Intelligence dashboard

My Stations List v

Competitor Benchmarking

GasBuddy Rating

Ratings Categories

tation Level Market Share

St
GasBuddy Category Rating
. Brand
I I I My Stations List
Gulf Speedway  CITGO  Marathor

@ GasBuddyBusINESS PAGES

Benchmark Performance

e Assess your stations’ true
performance by comparing your
visits to top national and regional
competitors

Identify Opportunities

e Analyze data of surrounding
competitors to easily identify areas
where you can confidently win
market share through investment

Inform Strategy

e Get information on peak hours,
dwell time, and foot traffic to make
strategic decisions on how to drive
more (or higher value) visits
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